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Dun and Bradstreet

| this matter to the Federal

Election Commission to address possible violations of the Federal Election Campaign Act of

1971, as amended (the "Act"), resulting from two telephone polls conducted by Quest Global

Research Group, Inc., in Iowa's 3rd Congressional District in 2004,] (describes the

polls as alleged "push polls" directed against Stan Thompson, a candidate in the 3rd District

Congressional race. Based on the available information, neither poll included a disclaii

identifying the entity that paid for the poll or stating whether a candidate authorized the
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1 communication. Quest Global Research Group, Inc. admits that it conducted the polls on behalf

2 of one if its clients, but has declined to reveal the identity of that client, absent compulsory

3 process. See infra note 3.

4 Based on all of the available information, we recommend that the Commission find

5 reason to believe that an unknown respondent, also known as the unidentified client of Quest

6 Global Research, Inc., violated 2 U.S.C. § 441d by failing to include disclaimers in polls

7 conducted via a telephone bank. In addition, we recommend that the Commission authorize an

8 investigation to determine the identity of the Quest cUem that paid for the poUs, and information

9 sufficient to establish that the polls constitute "telephone banks."
OHI 10 n.

11 A. Factual Background

12 Quest Global Research Group, Inc. (hereinafter "Quest"), is a Toronto-based Canadian

13 corporation that conducts market research, including political polling, on behalf of clients

14 throughout the United States. In August 2004, Quest conducted a political poll of residents in

15 Iowa's 3rd Congressional District at the request of one of its clients. According to several

16 individuals who received calls in connection with this poll, the callers were first asked "typical

17 political questions," including which candidate they would be voting for in the 3rd District

18 Congressional race.' When call recipients stated that they would vote for the Republican

19 candidate, lawyer Stan Thompson, they were asked whether they would be "less likely,

20 extremely less likely, or make no difference in their decision" to vote for him if they knew that,
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1 while he campaigned against "big tobacco... pie] wocked for a law finn that represents tobacco

2 companies,... that he (or his finn) represented companies that outsource jobs to other countries,

3 costing American workers their jobs,... [or] that his finn represents large companies who have

4 damaged the environmentr Not a Happy Stan, NATIONAL JOURNAL'S HOUSE RACEHOIUNE,

5 August 26,2004. The caller also asked whether these individuals would still support Thompson
CDNI 6 if they knew that he represented dnmk drivers.
Kl
K1 7 Two months later, in October 2004, Quest coordinated a second poll in Iowa's 3"1

ISi

*f 8 Congressional District on behalf of the same client The unidentified client provided Quest with
<qr
D 9 a script for the poll (Attachment 1), and Quest subomtracted wim Dimark Research Inc., a

*""* 10 market research firm based in Manitoba, Canada, to make the telephone calls.! As with the

11 August poll, call recipients woe asked a number of general political questions, including how

12 likely they were to vote, whether they thought the state was "moving in the right direction or the

13 wrong direction,** and whether they were more likely to vote for the Democratic or Republican

14 candidate in the Presidential and the Congressional races. According to the poll script, call

15 recipients were then asked the following question:

16 Next, I am going to read you some statements about congressional
17 candidate Stan Thompson and get your reaction. After each statement,
18 please tell me if it makes you much less likely to support Thompson,
19 somewhat less likely to support him, or if it makes no difference in how
20 you would vote. Stan Thompson opposes additional spending in
21 Afganistan [sic] that will help in the hunt and capture of Osama Bin Laden
22 and the figfrt against terrorism.
23



Pre-MUR436
Pint General Counsel's Report
Page 4 of7

1 Attachment 1 at 3.*

2 B. Legal Analysis

3 The Fedenl Election Campaign Act off 1971, ai amended (the "Act**), requires that a

4 political committee making a disbursement for a communication through any type of general

5 public political advertising, including telephone banks,5 provide a disclaimer in that

^ 6 communication identifying the committee that paid for me communication and whether the

KI 7 communication was authorized by any candidate. 2 U.S.C. 1441d(a), 11 CJ.R. § 110.11 (a). A
rx.

™ 8 'telephone bank" is defined as "more than 500 telephone calls of an identical or substantially

Q 9 similar nature within any 30-day period." 2 U.S.C. § 431(24), 11 C.F.R. § 100.28. Therefore, if
O
•-• 10 a political committee paid for the telephone polls, and the polls were telephone banks, as defined

11 by 2 U.S.C. 3 431(24), the political committee that paid for the polls would have been required

12 to include disclaimers.6 See 2 U.S.C. § 441d

13 The available information does not establish who paid for the telephone polls. However,

14 we do know that the individual or entity is a client of Quest and that there is a possibility that this

4 Write die iitroduciDiylsiunsg* to
tllB SwBftGmGflK IOOUC ̂ ĵUDBDHQUI 18 UIG OkuV O11& IflGlllDBQ ID tD6 POfl IdlPt*

5
isofenflri

cable, or satellite communication, newspaper, iMgarine, outdoor ad verDjmgfisciliry.matt
benktothegeiiBralpublic,oranyotherfbnnofg^^ See alto, 11 CFJL| 10O26.

ih.t *V .̂li fc>» ̂ f .̂ t̂..̂ ..*

specificaDy listed in the definition of 'public coomiunkadon'mustbeaibrmof 'generdpublKpc>litk^
adveitisini." 67 Fed. Reg. 76962, 76963 (December 13. 2002). Thos,telephooe banks to the general publk are
included in die definition of general public political advertising.

If die client tint peid for the polls was not a political committee, we do not intend to punue this matter
becaiise telephone banks pakl for by ind^viduaU, or entitksth^
disclaimers if the communications include solicitations or express advocacy. 2 U.S.C 1 441d(a). The actual script
used in the October poUindkases thai there were no solk^tatkm or expiesa ad The
available information suggests that diere were iiosoUdtitions or expiessadvoc^
mtend to request die actual script from the August poll during our investigation in order ID confirm tins.

Furthermore, at this time we have no mfbrmstion to siunest that Quest or Din^
involvement in fending the polls. If we discover inforaationdurtag the mvestigati^
luUtfityOTthepartofQiiestorDimarkRese
Commissioiii as appropriate.



Pre-MUR436
Pint General CoumeTs Report
PhgeSoH

1 client is a political committee, since such entities ate very likely to have an interest in the 3*

2 District Congressional race. In additional would require only limited resources to obtain the

3 identity of the entity or individual that paid for the polls, since Quest's owners have indicated

4 that they would provide the information if compelled to do so. See supra note 3.

5 Nor do we know whether the polls consisted of more than 500 calls or were made within
oo
Kt 6 a thirty-day period. However, it seems likely that each poll consisted of more than 500 calls,
Kl

w 7 since it appears that the polls were conducted thioughott the 3* Cbngiw
l*Si

^ 8 consists of 12 counties and includes the state's largest city, Des Moires. Furthermore, the
*T
D 9 individuals who contacted Tliompson'scainpaignre^
O
*"* 10 three-day period, see supra note 2, which suggests mat the telephone calls made in connection

11 with the poll were made over a concentrated period of time. And the notation of "Oct. 21-25

12 2004" at the top of the script for the October poll suggeste that the poll was conducted during this

13 five-day time period. Attachment 1 at 1.

14

15

16 I Based on the foregoing, we recommend that the Commission find reason to

17 believe mat m unknown respondent, also known as the unidentified

18 2 U.S.C. § 441d |

19 j

20 '

21

22

23
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1. OpenaMUR.

2. Find reason to believe that an unknown respondent, also known as the unidentified
client of Quest Global Research, Inc., violated 2 U.S.C. S 441d

3. Approve the attached Factual and Legal Analysis.

4. Authorize the use of compulsory process.
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5. Approve the appropriate letter.

/ /
tflZy/Db

Date / B^!

Attachment:
(1) October 2004 Telephone Polling Script

1

Lawrence H. Norton
General Counsel

BY: Rhonda J.Vosofngh
Associate General CounseTfbr Enforcement

Kathleen M.Girith
Acting Assistant General Counsel

BethN.Mizuno
Attorney
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IJra>-3TRACK ONE
p.

240151

O
O
HI

W
Ql

/MM/00M7 JPmP

wraotton?

IPVlIM

jAflH% Jffl

01
02
03
DA

(22)
02

MonlMybpabtox*

.....

Q2
Q 3
Q 4
Q 5



Ncm.

01

01

02 03

03

04 05 06

(25)
O*

MrfJbGML

01
02
03
Q4

D

0
o

EJf.

(27)
Q6 IfflMNovaDbvdMltafcrU5.CovMiiv«lNldlDd^.tei JMTA1H

if

(907007-
%P^^ v%^ !£'••••

01
02
03

FOR THOSI WHO SAVE A CHOICE Of Q6

(21)

Ml Not

0 1
02
03



ro

Kl

Kl
Kl

an

(32)

(33)

05)
Q10

Improving

«ay

01

Ql

at

ai

02

02

02

02

02

03

03

03

03

04

04

04

04

04

MI folm to md yott

•BAD:

Sex
01
02

M
Oil

30-39.
4049.

01
02
03
04
05
06

Awj'1^ wiiBijioMiByowlttUiMoidftiiMwbcroiEUWr UBxniQroiyttiitd^oiipo(rwuilyBnl7

Mi



OD
Do you write

0
03
04
05
06

QW Which of the JbUowinf catetorits ban describee yov total

Kl
$30,00090*50.000 ...02
W.OOO to $75.000.

JJ^M%

r̂ (4M1)
O QIS
O

MMVM.

01
02
03
04
05
06
07
08
09
010

,011

Page

TOTAL P.85


